Why Every
Commercial
Photographer Needs
a Dream 50

Transform your marketing from reactive to
proactive

A targeted, efficient, and relationship-driven approach
to landing the right clients

a STRATEGIC CLIENT ACQUISITION




What is the
0,

Not just a list—a strategy for commercial photographers to

stop waiting and start winning.

Targeted approach to landing ideal clients
Relationship-driven marketing strategy
Proactive alternative to "post and hope" methods

Curated selection of 50 businesses that align with your
style

o]
From Reactive to Proactive

50 handpicked prospects who value strong visuals,
create content regularly, and align with your style
bl




Benefits of the Approach

Focus your efforts where they matter most

‘ Targeted Outreach . Efficiency & Focus

a.k.a. Stop Wasting Time a.k.a. Save Energy for the Right People
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Traditional Marketing Dream 50 Approach

Narrow your field of vision to what matters

Handpick clients who are a great fit for your work
Stop trying to be everywhere for everyone

Focus on businesses that value strong visuals
Laser-focus on 50 key relationships

Target clients who create content regularly
Quality connections over quantity

Select clients who align with your unique style
This focus beats "doing all the things" every time

No more "spray and pray" marketing



Strategic Relationship Building

a.k.a. Play the Long Game

Follow them on social media and engage with their content Start real conversations that build lasting professional
consistently and meaningfully

Follow & Engage No Cold Calls. No Cheesy Pitches.
©

Comment Thoughtfully

o Add value to their posts with insightful comments showing | i h
your expertise and attention to detail Cold Calling Dream 50 Approac
Low Trust Builds Trust
Personalized Introduction !
Send a smart, customized email introducing yourself and . L :
Quick Rejection Top of Mind
your relevant work
When Need Arises
Stay in Touch
e Maintain contact with valuable content, not generic

messages or spam

You're not begging for a job — you're building a connection



Prioritization and Planning

Aspirational clients

Tier 1: Ready to Pitch

@ Create custom pitch packages tailored to their specific needs

@ Direct outreach with portfolio samples aligned with their brand

Tier 2: Relationship Building

© Engage consistently on social media before direct outreach

@ Create personal projects that showcase skills they would value

HEA

Ready to pitch now

Tier 3: Dream Clients

@ Study their visual style and create targeted portfolio pieces

@ Build industry connections that could lead to introductions
Your Dream 50 isn't one giant, undifferentiated
blob.

@ Shooting personal projects that would appeal to your Tier 2s and 3s? That's

smart marketing without feeling like marketing.




and Accountability

a.k.a. Grown-Up Business Moves

What to Track

Who You Contacted
CRM Spreadsheet Sticky Maintain details of every contact person and company

Software Flexible Notes When You Followed Up

organization Simple visual Document all touchpoints with dates and times

Professional
with custom

tracking with reminders for
. fields . What You Sent Them
automation small lists
features Record which samples, proposals, or content you shared
What They Said
Note their responses, feedback, and any relevant details
Dream 50 Outreach Tracker Y Q Next Actions
Plan and schedule your next outreach steps
Last
Company Contact as Status
Contact
Altitude Sarah i
Jun 12, 2023 Meeting
Agency Johnson Set
. Michael
Vortex Media Jun 8, 2023 Contacted
Chen
Horizon ) May 29,
Alex Rivera
Brands 2023
Prism Jordan Lee May 15, Contacted

Products 2023



Build Your Dream 50
Starting Today

Transform your marketing from reactive to proactive and build a sustainable
commercial photography business

Targeted Outreach
Focus on clients who value strong visuals and align with your style G
et Started Now

Efficiency & Focus
Create your list of 50 ideal clients who
align with your photography style

Direct your energy to the relationships that truly matter

Strategic Relationship Building
Organize them into three tiers based on

Create real connections, not just transactional interactions ] R
readiness and aspirational value

Prioritization & Plannin
= Build a tracking system using CRM,

Organize prospects into tiers for strategic advancement
9 prosp 9 spreadsheet, or other tools

s NtabUE Begin strategic engagement with Tier 1

prospects this week

"The Dream 50 flips your marketing from reactive to proactive. It's —
not glamorous. It's not overnight. But it works."

Document your outreach for consistent, professional follow-up




